JANUARY 6-8, 1958 — NORTHWEST 
CANNERS & FREEZERS ASSOCIATION, Annual 
Convention, Olympic Hotel, Seattle, 
Wash. 


JANUARY 7-10, 1958—ONTARIO FIELD- 
MEN’S CONFERNECE, Dept. of Horticulture, 
Ontario Agricultral College, Guelph, 
Ont., Canada. 


JANUARY 8-10, 1958—ILLINOIS CAN- 
NERS SCHOOL, Urbana-Lincoln Hotel, Ur- 
bana, IIl. 


JANUARY 9-10, 1958 — CANNERS 
LEAGUE OF CALIFORNIA, 35th Annual Fruit 
& Vegetable Sample Cutting, Fairmont 
Hotel, San Francisco, Calif. 


JANUARY 13-31, 1958—37TH ANNUAL 
FOOD PROCESSORS SHORT COURSE, Depart- 
ment of Food & Dairy Technology, Ore- 
gon State College, Corvallis, Ore. 


JANUARY 17-18, 1958 — NATIONAL 
PRESERVERS ASSOCIATION, Annual Meeting, 
Atlantic City, N. J. 


JANUARY 18-19, 1958 — NATIONAL 
CANNERS ASSOCIATION, Board of Direc- 
tors, Administrative Council and Com- 
mittee Meetings, Atlantic City, N. J. 


JANUARY 18-22, 1958—CANNING MA- 
CHINERY & SUPPLIES ASSOCIATION, Can- 
ners Show, Convention Hall, Atlantic 
City, N. J. 


JANUARY 19, 1958— CANNING MA- 
CHINERY & SUPPLIES ASSOCIATION, Annual 
Meeting, Convention Hall, Atlantic City, 


JANUARY 20 - 23, 1958 — NATIONAL 
CANNERS ASSOCIATION, 51st Annual Con- 
vention, Atlantic City, N. J. 


JANUARY 27-29, 1958 — CANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Seigniory Club, Montebello, 
Quebec, Canada. 


JANUARY 27-FEBRUARY 1, 1958— 
NEW JERSEY FARMERS WEEK, Trenton, 
N. J. 


JANUARY 29-30, 1958 — PROCESSING 
CROPS SHORT COURSE for Fieldmen, An- 
nual, University of Maryland, College 
Park, Md. 


FEBRUARY “10-12, 1958 — MICHIGAN 
PROCESSORS & FIELDMEN’S CONFERENCE, 
Kellogg Center, Michigan State Univer- 
sity, East Lansing, Mich. 


FEBRUARY 28-MARCH §1,—VIRGINIA 
CANNERS ASSOCIATION, 50th Annual Meet- 
ing, Hotel Roanoke, Roanoke, Va. 
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MARCH 2-5, 1958—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Conrad 
Hilton Hotel, Chicago, Ill. 


MARCH 6-7, 1958—Pennsylvania Can- 
ners Association combined meeting of 


Fieldmen’s Conference and Canners 
Workshop, Allenberry Lodge, Boiling 
Springs, Pa. 


MARCH 8-12, 1958—NATIONAL-AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 
52nd Annual Meeting, Palmer House, 
Chicago, IIl. 


MARCH 21-22, 1958 — UTAH CANNERS 
ASSOCIATION, 46th Annual Convention, 
Hotel Utah, Salt Lake City, Utah. 


MARCH 23-24, 1958—TENNESSEE FROZ- 
EN FOODS ASSOCIATION, Annual Meeting, 
Peabody Hotel, Memphis, Tenn. 


MARCH 24-25, 1958—cANNERS LEAGUE 
OF CALIFORNIA, 54th Annual Meeting, 
Santa Barbara Biltmore, Santa Barbara, 
Calif. 


APRIL 20-23, 1958—u. s. WHOLESALE 
GROCERS ASSOCIATION, Grocery Distribu- 
tion Exposition, Kiel Auditorium, St. 
Louis, Mo. 


MAY 4-7, 1958—SUPER MARKET INSTI- 
TUTE, Annual Convention and Exposition, 
Cleveland, Ohio. 


MAY 5-7, 1958— INDUSTRIAL WASTE 
CONFERENCE, Purdue University, Memo- 
rial Union Bldg., Lafayette, Ind. 


MAY 11-14, 1958—PROCESSED APPLES 
INSTITUTE, 7th Annual Meeting, Seaview 
Country Club, Absecon, N. J. 


JUNE 8-12, 1958—NATIONAL ASSOCIA- 
TION OF RETAIL GROCERS, 59th Annual 
Convention, New York, N. Y. 


JUNE 8-9, 1958 — MICHIGAN CANNERS 
& FREEZERS ASSOCIATION, Spring Meeting, 
Park Place Hotel, Traverse City, Mich. 


OCTOBER 16-18, 1958—Florida Can- 
ners Association, 27th Annual Conven- 
tion, Americana Hotel, Bal Harbour, Fla. 


OCTOBER 26-29, 1958 — NATIONAL 
FROZEN FOOD DISTRIBUTORS ASSOCIATION, 
Annual Convention, Hotel Statler, New 
York, N. Y. 


NOVEMBER 24-25, 1958 — MICHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


DECEMBER 1-2, 1958—OHIO CANNERS 
ASSOCIATION, 51st Annual Meeting, Day- 


ton Biltmore Hotel, Daxton,Ohio, 
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FROZEN FISH STICKS GRADES 


The U. S. Department of Agriculture 
has issued a proposal which would estab- 
lish grades for frozen fish blocks, the 
skinless fish fillets used in the manufac- 
ture of frozen fried fish sticks and other 
prepared fish products. The grades desig- 
nated U. S. Grade A and U. S. Grade B 
and sub-standard will be determined 
primarily by rating on a scoring system, 
the appearance, uniformity of size and 
symmetry, freedom from defects, and 
character of the blocks. Weights and 
dimensions are also recommended. The 
Standards were recommended by the 
Fish and Wildlife Service of the U. S. 
Department of the Interior, and are 
based on data developed by that agency. 


Interested persons have until January 
21 to submit views to the Fruit and 
Vegetable Division, Agricultural Market- 
ing Service, USDA, Washington 25, D.C. 


PINK LEMONADE 


At the request of leading producers, 
the U. S. Department of Agriculture has 
amended the U. S. Standards for Grades 
of Frozen Concentrate for Lemonade to 
permit the addition of suitable coloring 
materials to the product to make a pink 
lemonade. The amendment will become 
effective February 1. 
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This will be our address 


at the 1958 


CANNERS’ CONVENTION 


JANUARY 18-22 
Convention Hall, Atlantic City, N. J. 


\ Around this time of year, three big events loom up 
\ large on the calendar, Christmas, New Year’s, and the 
\ Canners’ Convention. We extend our best wishes for 
Lee \ the first two ...and the hope that the third will be the 
finest convention you've ever attended. 
ey We, at Continental Can, are looking forward to seeing 
7 you... both on the convention floor at 15 Juice Avenue, 
4 . : and in our hotel headquarters at the Claridge. Be sure 
$ to stop in and see us. 
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EDITORIALS 


HAPPY —Now is the time for all good and bad editors, 
NEW YEAR _ columnists, reporters, and everyone else who 

can get in on the act, to gaze into their crystal 
ball and tell readers exactly what they might expect in the year 
just beginning. If the writer thought for a moment he could 
do this, he would find a way to get out there and do it himself 
and reap the profit. There are, however, certain road signs 
that all of us know about and which it seems timely to review 
at this time: 


1. Cost Control—The industry has and is experiencing a vig- 
orous shakedown. Our guess is it will become even more vigor- 
ous in 1958. It is rather impossible to maintain a competitive 
position with only a hazy idea of costs. Further, the processor 
who is able to compare his various costs with an industry aver- 
age, is three jumps ahead of those operating in the dark. He 
can pinpoint the areas that need attention, find out the trouble, 
and do something about it. Local groups who have been talking 
uniform cost accounting, might do better to start immediate 
action. 


2. Production Control—What’s your raw product production 
batting average? How many times during the past five years 
have you come up with the right amount of raw product? Mother 
Nature has a say in this, of course, but she likes intelligent 
cooperation from humans. Are you basing your acreage on a 
ten-year yield performance, or five years? Times have changed, 
so have varieties, yields, disease control, and other crop prac- 
tices. Cut-out may be considerably higher on the newer varieties. 

Overhaul your thinking on this. Is your production geared 
to plant capacity or sales capacity? Have a try at Packing what 
you can Sell—at a profit. 


3. Sales Program—Transportation costs, among others, are 
going over the moon. Small and medium size processors can 
keep their buyers competitive by concentrating their sales and 
promotional efforts in local areas. Pick out the markets that 
are going to be yours, and don’t pay too much attention to the 
second one until the first has been won. Advertise in that one 
market, visit your buyers personally, in company with your 
broker, if you choose, and let it be known what you plan to do. 
There is more and more evidence that buyers are anxious to 
work with this kind of seller. Even to the point of future orders 
in definite amounts at definite prices, though they are not called 
futures any more. 


4. Quality Control—Last on the list, but far from least. Don’t 
trust your own prejudiced taste buds. Call in the experts, and 
there are dozens of them within easy reach, and ask them to tell 
you frankly how your quality can be improved. Set new and 
higher standards, and itemize the one, two, three steps that 
will be followed to maintain these standards. Under this head 
also comes new product research. Note the clamor for a meal- 
in-a-can and make suggestions to your quality control men. 
Come up with something or “some things” that will keep your 
plant busy more months in the year, to help spread the overhead. 
These are of necessity very general suggestions, and there are 
many other things the individual processor should be thinking 
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about. The point is, don’t stop at thinking. Make definite plans 
and a definite time table, and follow it. Hell and the bankruptcy 
courts are paved with good intentions. 


TO THE OHIO 
CANNERS ASSOCIATION 


Golden Anniversary. 


—Greetings, salutations, feli- 
citations, and congratulations 
on the occasions of your 


It seems appropriate here to review the objectives of the Ohio 
Canners Association as laid down by the founding fathers fifty 
years ago: “To foster the interests of the canned foods packers 
of Ohio; to prevent them from unjust and unlawful exactions; 
to reform abuses in trade; to diffuse accurate and reliable infor- 
mation among the mémbers concerning the standing of mer- 
chants and other matters; to produce uniformity and certainty 
in the customs and usages of the trade; to promote a more 
friendly intercourse among packers; to encourage legislation, 
looking to the protection and the fostering of the packing inter- 
ests of the state and any other results which shall tend to guard, 
maintain and publish the high reputation attained by the can- 
ning industry in this state in the packing of wholesome foods.” 


Ohio canners are to be congratulated, not only for having 
accomplished these desirable objectives to a remarkable degree, 
but for the manner in which they have been accomplished. Those 
who have been privileged to associate with this fine group, know 
that these objectives have been attained through what might 
well be termed a passionate interest in association affairs by 
individual members. Even to this day the dues amount to a 
mere token as individual members dig deep into their own 
pockets, for a trip to Washington or Columbus to discuss legis- 
lative matters, or to consult with horticulturists at Ohio State 
University, to set up pilot plants for various research projects, 
and many other matters of mutual interest. 


The Ohio Canners Association might better be known as the 
Ohio Canners Family. They are that close. And speaking of 
families, one of the more encouraging signs is the number of 
sons who are following in their fathers’ footsteps. In addition 
to a good number who are already active in the canning business, 
at least three sons are presently enrolled in the Food Processing 
Course at Ohio State. If there is any greater guarantee of 
stability, of promise, then we just don’t know what it might be. 


The writer could mention dozens and dozens of names out- 
standing in the history of the association. To do justice, how- 
ever, it would require a full roll call of members and their officers 
and executives, down through the years. Even so, this tribute 
would be incomplete without mentioning the late lamented Roy 
Irons, Association Secretary for over 30 years. A canner him- 
self, his was truly a dedicated service. Those who have known 
him, as we have been privileged, would all agree that he had much 
to do with the cultivation of the individual responsibility so 
responsible for the success of this organization. For the future, 
then, we can do no more than express a hope that the spirit of 
Roy Irons will long remain with the Ohio Canners Association. 


. 
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OHIO MEETING 


Ohio Canned Foods Exhibit and part of the Cutting Bee held 


at the 50th Annual Ohio Meeting. 


Ohio Association Celebrates 
Golden Anniversary 


Huge Cutting Bee and Mass Canned Food Display Feature 
Meeting— Ohio Canned Foods Queen Chosen with Appro- 


priate Ceremonies. 


“Look To The Future” was the theme 
of the 50th Annual Convention of the 
Ohio Canners’ Association held at the 
Neil House, Columbus, Ohio, December 
9-10. A full attendance of members and 
guests acclaimed this convention as the 
best in its fifty year history. 


It was on July 18, 1907, at the Great 
Southern Hotel in Columbus, that the 
Ohio Canners’ Association became a liv- 
ing force for the good of the industry. 


Frank E. Gorrell, Secretary, National 
Canners Association, Bel Air, Maryland, 
invited the Ohio Canners to Columbus 
to effect an organization for their mutual 
benefit. George G. Baily, President, Na- 
tional Canners Association, Rome, New 
York, was temporary chairman. 


The officers of the new Association 
were J. C. Warvel, President, Wauseon, 
Ohio; W. R. Brill, Vice President, Circle- 
ville, Ohio and James Stoops, Secretary- 
Treasurer, Waynesville, Ohio. W. W. 
Wilder, formerly with The Clyde Kraut 
Company, Clyde, Ohio, is the only living 
founder of the Ohio Canners Association. 
Mr. Wilder attended the Golden Anni- 
versary Convention. 


CUTTING BEE 


The Golden Anniversary started off 
Monday morning, Dec. 9, with the 8th 


Annual Cutting Bee and grading of Ohio — 


_ Canning. Co.,. 


Canned Foods—an event always looked 
forward to by all interested in canning. 
They were not disappointed with the 
quality or quantity of the products 
shown. 


Five grading committees consisting of 
canners, graded each of more than 250 
samples. The products were divided into 
one of 5 categories: Tomatoes, tomato 
products, sweet corn, pickles, kraut and 
other products. 


The following grading committees were 
assisted by personnel from the U.S.D.A. 
Processed Food Grading Service and the 
Ohio State University: 


Tomatoes: Newman Buckles, Quality 
Foods Products Co., Bradford, Ohio; M. 
C. Adams, Adams Food Co., Alger, Ohio; 
Jim Gast, Beckman & Gast Co., St. 
Henry, Ohio, and Tom Timmer, Jr., 
0.S.U. 


Tomato Products: R. C. Bougher, 
Bryan Canning Co., Bryan, Ohio; James 
Doane, Doane Canning Co., Jackson Cen- 
ter, Ohio; E. H. Myers, H. J. Heinz Co., 
Fremont, Ohio and Joe Hirzel, 0.S.U. 


Sweet Corn: David Orr, Winorr Can- 
ning Company, Circleville, Ohio; Chester 
Bates, C. E. Bates Co.; Blanchester, 
Ohio; Ted Vandervort, Jr., Jamestown 
Wilmington, | Ohio, . and 
Robert Davis, 0.S.U. 
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Pickles and Kraut: Ed Starr, Stokely- 
Van Camp, Inc., Celina, Ohio; Larry 
Turney, H. W. Madison Co., Medina, 
Ohio; Lloyd F. Warner, Wooster Preserv- 
ing Co., Wooster, Ohio and Karl Hirzel, 
OSU. 


Other Products: R. C. Rice, Gypsum 
Canning Co., Port Clinton, Ohio; Lee 
Wenger, Lake Erie Canning Co., San- 
dusky, Ohio; Harry Stier, Esmeralda 
Canning Co., Circleville, Ohio, and J. R. 
Geisman, O.S.U. 


With the cutting bee a massive display 
of Ohio canned foods, supplied by Ohio 
canners, filled the entire north wall of the 
Junior Ballroom at the Neil House. 


Students of the Horticultural Products 
Society at O.S.U. are to be commended 
for the important part they contributed 
to make the display and the cutting bee 
the success it was. 


The Ohio Canners are noted for their 
cooperative spirit with their competitors. 
Without this pulling as a team the spec- 
tacular volume display of individual Ohio 
canners packs, and the informative Cut- 
ting Bee, would not have been a reality. 

The sales impact of the display, and 
the cutting bee, have sparked considera- 
tion to take the Ohio Canning Story to 
retail and wholesale grocery conventions, 
including possibly the restaurant group. 
A leading broker thought all Ohio foods 
should carry a state emblem stating: 
“Grown and Packed in Ohio.” With this 
sort of thinking Ohio canners should 
make history with the theme “Look To 
The Future.” 


STATE FAIR EXHIBIT 


Chairman Karl] Hirzel, Jr., State Fair 
Activities Committee, and the son of Karl 
Hirzel, Sr., and a past president of the 
Ohio Canners Association, reported on 
the work of his committee. For those 
who did not see the exhibit at the Ohio 


... State Fair, color slides were shown. with 


explanation of the exhibit. 
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The committee also reported that the 
Ohio canners exhibit at the Ohio State 
Fair the past three years has proved the 
importance of showing and telling the 
consuming public the Ohio Canning 
Story. Very little did Ohio consumers 
realize the high quality and variety of 
canned foods available at home. Thous- 
ands visited the exhibit and tasted the 
Ohio products. A cold glass of free fruit 
or vegetable juice we are sure won a 
friend on a hot day. 


Many questions were asked and an- 
swered by Dr. Wilbur A. Gould, and stu- 
dents of the Horticultural Products Soci- 


ety, at Ohio State University, who gave’ 


time and effort to make the Exhibit the 
success it was. 


OPENING SESSION 


The first day’s session was started with 
the opening luncheon when President S. 
F. Hammond gave his welcoming address 
and introduced the guests to the 50th 
Anniversary of the Ohio Canners Asso- 
ciation. 


The Honorable C. William O’Neill, 
Governor of Ohio, was the first speaker. 
In his speech he outlined the future pro- 
grams for highway expansion which in- 
cludes eight super-highways across Ohio. 
Governor O’Neill also explained the in- 
creased educational facilities that will 
be available to students of the state in 
the immediate future. 


Following the Governor’s address came 
the reports of Committee Chairmen. 


SECOND SESSION 


Following the Tuesday luncheon the 
first speaker was Ohio Director of Agri- 
culture, Dr. John Hay, who was intro- 
duced by President S. F. Hammond. His 
talk was on the future of Ohio agricul- 
ture. He stressed the importance of the 
St. Lawrence Seaway and the great effect 
it will have on the Ohio economy, espe- 
cially in Northern Ohio. 


A. Edward Brown, President, National 
Canners Association, Benton Harbor, 
Michigan, and Vice President and Treas- 
urer Michigan Fruit Canners, Inc., told 
Ohio canners “You don’t have to have 
scientists in white laboratory coats to 
perform research.” Mr. Brown continued 
by saying: “Research therefore does not 
necessarily involve a great laboratory. 
It is a state of mind. It is the stuff from 
which growth is made.” 


To sum up his remarks, Mr. Brown 
said: “We must attack our problems on 
several broad fronts—production, finance, 
education, promotion, and research, to 
determine public needs and desires and 
to develop new and improved products. 
This attack can be made successfully only 
by capable and informed management; 
management that knows its cost, and can 
control them; management which cor- 
rectly analyzes its ability to finance and 
market its products and pack according- 
ly; management which knows the value 
of research and promotion; in short, 
management which knows how to man- 
age.” 


“IT have confidence that the industry 
will solve the problems which beset it. 
We have overcome difficulties in the past. 
We have a wide consumer acceptance of 
our products. We have a growing popu- 
lation. If we plan intelligently, if we use 
judgment and restraint, I am sure that 
the industry will go on to greater heights 
of achievements, of profit, and of public 
service.” 


R. A. Rice, Gypsum Canning Co., Port 
Clinton, Ohio, on behalf of the Associa- 
tion, presented a very fine desk set in 
ebony to Dr. H. D. Brown in recogniza- 
tion of the very fine work he did in the 
development of a method of Spray-sewer- 
age disposal of cannery waste. Dr. Brown 
retired from the Staff of Ohio State Uni- 
versity in June 1957. He is now Coordi- 
nator of Research for the National Po- 
tato Chip Institute. Fifteen Ohio can- 
ners are using successfully Dr. Brown’s 
spray-sewerage disposal system. 


OFFICERS AND DIRECTORS 


Following the Golden Anniversary 
Banquet, in the Neil House Grand Ball- 
room, President S. F. Hammond intro- 
duced the guests and the following new 
officials for 1958: Paul G. Korn, St. 
Mary’s Foods, Inc., Delphos, President; 
Charles Stemley, Stemley Canning Co., 
West Madison, 1st Vice-President; T. 
Vandervort, Sr., Jamestown Canning Co., 
Wilmington, 2nd Vice-President, and 
Wilbur A. Gould, Worthington, Secre- 
tary-Treasurer. 


New Directors elected are: Edward 
Clark, Winorr Canning Co., Wauseon; 
James Doane, Doane Canning Co., Jack- 
son Center; and S. F. Hammond, Stokely- 
Van Camp, Inc., Celina. 


Carry-over Directors: Raymond Pflum, 
Laura Canning Co., Laura; George 
Davidson, Foster Canning Co., Napoleon; 
R. A. Rice, Gypsum Canning Co., Port 
Clinton; and Chester D. Swaim, C. W. 
Swaim Canning Co., Wilmington, Ohio. 


President Korn introduced the living 
past presidents. 


Ohio Superintendent of Banks, Paul 
Hinkle reviewed the Early Highlights of 
the Ohio Canners’ Association. Mr. Hin- 
kle was Secretary-Treasurer of the Ohio 
Canners Association from 1950 to April 
1, 1957, when he was succeeded by Wilbur 
A. Gould. 


John C. Swift, Vice-President, Canning 
Machinery and Supplies Association pre- 
sented a 50th Anniversary Scroll which 
was accepted on behalf of the Canners 
Association by President Hammond. 


General Lucius Clay, Chairman of the 
Board, Continental Can Company was the 
final speaker. His topic was National 
Security. 


To close a grand Golden Anniversary 
Celebration a pretty Canned Foods Queen 
was crowned. From a group of seven 
attractive young ladies the judges hon- 
ored Miss Veda Neff, 17-year-old high 
school student from Greenville, Ohio, as 
Miss Ohio Canned Foods of 1958. 


MAKING IT OFFICIAL—Left to right: Lee Wenger, Chairman 
Entertainment Committee, Lake Erie Canning Company, Ohio; 
Miss Veda Neff, Ohio Canned Foods Queen, and Association Pres- 
ident S. F. Hammond, Stokely-Van Camp, Inc., Celina, Ohio, who 


made the coronation official. 
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Canning Centennial — Plans for the 
celebration of the Centennial of canning 
in California next year are going ahead 
apace, with the initial event taking the 
form of a banquet for canners and sup- 
pliers in San Francisco early in Janu- 
ary. Various events will be held through- 
out the year, with pioneer plants marked 
by plaques and with participation by the 
industry in many public events. Activi- 
ties will be carried out under the direc- 
tion of the Canners League of California. 


New York State Canners & Freezers 
Association is now publishing a regular 
news bulletin containing items of inter- 
est to fieldmen, growers and processors. 
The bulletin is also being sent to all field 
departments and county agents in those 
counties where processing crops are 
grown. 


Corn Products Refining Company has 
announced the appointment of two execu- 
tives to vice-presidencies. Robert C. 
Wheeler has been named to the newly 
created post of vice-president for per- 
sonnel and public relations, and Alfred S. 
Wells has been named vice-president for 
purchasing, succeeding Alwin H. Praeger. 
Although Mr. Praeger has reached the 
retirement age, he will stay on at the 
company in an advisory capacity. 


C. H. Musselman Company, Biglerville, 
Pennsylvania, honored 27 food brokers 
located throughout the United States, 
who have represented the company for 
more than 25 years, at a luncheon held in 
the Hotel Sherman, Chicago, on Decem- 
ber 15, during the period of the National 
Food Brokers Association Convention. 
Certificates of appreciation were pre- 
sented to the honored brokers by John A. 
Hauser, Musselman president. Heading 
the list of honored brokers was Draper 
Gordan Walker, Inc., Duluth, Minnesota, 
with a record of 45 years of continuous 
association with the Musselman Company. 


The Schmidt Lithograph Company, a 
pioneer firm of San Francisco, Calif., 
headed by President Carl R. Schmidt, has 
purchased a huge four-color Harris litho- 
graph press as a part of its current ex- 
pansion program. The new press will be 
used primarily in production of labels, 
cartons and _ point-of-sales advertising 
material. 


Pacific Fisheries, Ltd.—E. Arthur Wil- 
liamson has been appointed resident 
manager of the Prince Rupert operations 
of Pacific Fisheries, Ltd., a subsidiary 
of San Juan Fishing & Packing Com- 
pany. Mr. Williamson, who is well known 
in Canadian and Alaskan fishing circles, 
succeeds Charles E. Starr, former resi- 
dent manager who retired at the end of 
the 1957 fishing season. Mr. Williamson 
will be in charge of the complete Pacific 
Fisheries operations for salmon and hali- 
but fishing and processing. He is married 
and lives in Prince Rupert. 


Oconomowee Canning Company, Ocon- 
omowoc, Wisconsin, will establish head- 
quarters for the National Convention in 
Room 666, Traymore Hotel, beginning 
Saturday, January 18 thru Wednesday, 
January 22. 


Fibreboard Paper Products Corpora- 
tion has sold the assets of its wholly 
owned subsidiary, Fibre Products East- 
ern Division, to the Penn-Mar Container 
Corporation with principal offices in Phil- 
adelphia. The assets include two paper- 
board converting plants at Philadelphia 
and Baltimore. Dana F. Nelson, presi- 
dent and treasurer, and Fred P. Glose, 
vice-president, are owners of the newly 
formed Penn-Mar Container Corporation. 
No changes are planned in the manage- 
ment, personnel, facilities, or policies of 
the new company. Both Mr. Nelson and 
Mr. Glose are former vice-presidents of 
Fibreboard’s Eastern Division. 


Food Machinery & Chemical Corpora- 
tion has announced the appointment of 
Ray Newton to the position of territory 
representative in the Southern California 
area, beginning January 1. This sales 
area embraces the Baja and Sonora sec- 
tors of Mexico, Arizona, New Mexico, 
and California as far North as Oxnard. 
Mr. Newton replaces L. L. (Larry) Hull, 
who after 17 years as representative in 
the area, joins the staff of the company’s 
Application Engineering Department in 
the home office at San Jose. Associated 
with the company since 1945, Mr. Newton 
has held the position of sales assistant, 
service coordinator, and more recently 
assistant service manager. In his work 
he will head up the company’s branch 
sales office located at 1009% Fair Oaks, 
in Southern Pasadena. 
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Pickle Ruling—Attorney General Ed- 
mund G. Brown of California has handed 
down a ruling that the world “style” 
used in advertising on labels of packed 
dill pickles does not violate the Penal 
Code of the State. Processors who pack 
dill pickles and label them “kosher style’, 
when the pickles are not packed in such 
a method as to render them “strictly 
kosher”, according to Orthodox Jewish 
ritual requirements, are not falsely rep- 
resenting the food product, according to 
the opinion. The world “style” holds the 
opinion, often connotes “imitation”, and 
cites “renaissance style”, “antique style” 
and the like. 


S. Schindler of Innsbrook, Austria, has 
established a subsidiary company in the 
United States known as Skiwasser Cor- 
poration, with offices at 150 Broadway, 
New York City, which will market a 
frozen concentrated brand of raspberry 
and lemon juice under the internationally 
registered name of “Skiwasser’’. 


Paul L. Davies, chairman and chief 
executive officer of the Food Machinery 
& Chemical Corp., San Jose, Calif., has 
been elected a director of the Interna- 
tional Business Machines Corp. 


Coastal Foods Company, Cambridge, 
Maryland, formerly Phillips Packing 
Company, has issued a beautifully litho- 
graphed brochure in color which is espe- 
cially designed to tell the story of the 
care exercised in the production of the 
high quality products produced by the 
firm. 


Frisco Brokers Elect —The annual 
meeting of the Associated Grocery Brok- 
ers of San Francisco, Calif., was held 
December 13th when officers for the en- 
suing year were chosen, as follows: 
President, Robert J. McHenry, of Stein- 
hardter & Nordlinger, Inc.; vice-presi- 
dent, Herman P. Bauer, of the H. P. 
Bauer Company; treasurer, Willard G. 
Pittman, of the W. G. Pittman Company, 
and secretary, Richard Madigan, of Mail- 
liard & Schmiedell. President McHenry 
has offices at 112 Market Street. 


R. P. Knell for many years associated 
with the Scott Viner Co., Columbus, Ohio 
died suddenly on December 24, No fur- 
ther word received at press time. 
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NORTHWEST CONVENTION 
TO SPOTLIGHT THE FUTURE 


The program for the second annual 
convention of the Northwest Canners and 
Freezers Association, to be held at Seat- 
tle, Washington, January 6-8, will be de- 
veloped around the central theme of 
“Spotlighting the Future”, was an- 
nounced by C. R. Tulley, Executive Vice 
President. Displays, discussions and 
meetings of field men, production men 
and marketers will be centered around 
this basic objective. 

The three-day meeting will open on 
Monday, January 6, with a display of 
750 random samples of members’ packs. 
The display will be preceded by critical 
judging of the samples by committees 
made up of carefully selected industry 
judges. These committees will report 
their findings to the membership at large. 

On the following day the Washington, 
Oregon and U. 8S. Department of Agri- 
culture experiment stations will display 
for critical industry examination over 
100 samples of experimental packs of 
new varieties and processes. 

The Tuesday program will feature 
technical discussions of current prob- 
lems and new developments in separate 
conferences of processor field men and 
plant operating personnel. Such topics 
as research in production of fruits, ber- 
ries and vegetables, control of diseases 
and pests and marketing will be given 
emphasis in the fieldmen’s meetings. In 
the processing conferences recent devel- 
opments in materials handling, lighting, 
statistical quality control, general qual- 
ity problems and labor relations will re- 
ceive specific attention. Twenty speakers 
from experiment stations, agricuture and 
industry will lead the discussions. 

The rapidly growing institutional mar- 
ket will be spotlighted in a general ses- 
sion Wednesday morning in talks by two 
outstanding authorities in this field. The 
convention will be concluded with an in- 
dustry luncheon at noon at which a well 
known speaker and entertainer will be 
featured. Fourteen hundred _ industry 
delegates are expected to be in attend- 
ance at the convention. 


-and rosette ribbons, 


NCA PRESENTS AWARDS IN 
CANNING CROPS CONTEST 


James T. Wormley, 16, of Oswego, 
Illinois, is the 1957 national winner of the 
annual Canning Crops Contest, sponsored 
by NCA and the National Junior Vege- 
table Growers Association. Young Worm- 
ley received his award and other prizes 
and honors from Dr. Charles H. Mahoney, 
director of NCA’s Raw Products Re- 
search Bureau, at the N.J.V.G.A. Con- 
vention banquet, December 12, at Spring- 
field, Illinois. 


James Wormley raised tomatoes on 
two acres of land for the Campbell Soup 
Company. His yield was 22.7 tons per 
acre. Eighty percent of his crop graded 
U. S. No. 1; 18 percent U. S. No. 2; and 
only 2 percent were culls. His costs were 
$977.15 and his selling price $1,401.02, 
resulting in a profit of $423.87. His 
management achievement was the more 
remarkable because he was sick in bed 
for four months last winter and had to 
hire much of his labor for his project. 
He overcame another setback when his 
first planting was hit by frost the first 
night, followed by a week of rain that 
washed out and damaged his plants. He 
was forced to replant; an added cost 
factor. 


The judges rated all his growing prac- 
tices execllent. Soil analysis, soil fertili- 
zer, plant food, weed and insect control 
and other factors were adequate and no 
irrigation was necessary. 


This is young Wormley’s second year 
in NJVGA. He has been in 4-H work six 
years and is a state honor member. 


In addition to his $50 cash prize, James 
Wormley, and three regional award win- 
ners were given watches, gold-filled pins 
and a NJVGA 
jacket. 


NJVGA announces that 23 states par- 
ticipated in this year’s Canning Crops 
program, and besides the nation] award 
to James Wormley, regional awards went 
to: Northeast — Donald Heinzman, 
Geneva, New York; Central—Roger C. 


Koch, Jefferson, Wisconsin; West—James 
Ray Towery, Turner, Oregon. There were 
state award winners from Maine, New 
Jersey, New York, Maryland, Illinois, 
Indiana, Michigan, Ohio, Wisconsin, 
Idaho, Oregon, and Washington. 


FOOD MERCHANDISERS PLAN 
GROUP MEETINGS 


Following the pattern of the large cor- 
porate retail food chains, which break 
down their operations into divisions to 
achieve greater efficiency, the United 
States Wholesale Grocers Association 
has split its “Food Merchandisers of 
America” into regional sales divisions. 


The FMA program has been set up by 
the association for USWGA members 
who operate service-to-retailer programs, 
or who wish to organize such programs. 
Dissemination of material and general 
direction for the FMA program will con- 
tinue to be supplied by the USWGA 
Washington office. 


The split into divisions is expected to 
result in quicker and more personalized 
services and lower costs to FMA mem- 
bers. Members in each division should be 
able to pool orders where it will be to 
their advantage to purchase products in 
this manner; they can develop a central 
service for printing window posters; they 
can work out a system of central store 
engineering service. This could also ease 
the job of grocery manufacturers in get- 
ting their story across to a mass distribu- 
tion when they have a special promotion 
coming up. 


The plan is to hold meetings of FMA 
members once every two or three months 
in each sales division. The first meeting 
has been held in Knoxville, Tennessee, 
for sales division No. 1. Other divisions 
and scheduled meeting dates include: Di- 
vision No. 2, Monday, January 27, Jack- 
sonville, Florida; Division No. 3, Wed- 
nesday, January 29, Jackson, Mississippi; 
Division No. 4, Thursday, January 30, 
Dallas, Texas; and Division No. 5, Fri- 
day, January 31, Kansas City, Missouri. 


Clean, modern styling and close family relationship between 
various company products and package sizes are emphasized in 
the completely redesigned packages recently adopted by W & W 
Pickle Company of Montgomery, Ala., and Dallas, Texas, for the 
firm’s complete lines of Alabam Girl and Green Beauty pickles in 
8, 12, 16, 22 and 32 ounce sizes. Narrow side panels add to attrac- 
tive appearance of jars and provide excellent display frontage on 
store shelves. New spot labels with appetizing vignettes in full 
color have both eye and buy appeal. Green and white lithographed 
closures with large price marking spot complete the new pack- 
age. Jars are manufactured by Owens-Illinois Glass Co., Toledo, 
Ohio; closures by White Cap Co., Chicago. Piedmont Label Co., 
Bedford, Va., and Commercial Printers, Inc., Columbus, Ga., sup- 


ply the labels. 
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NEW YORK MARKET 


Business Slackened By Holiday—Brisk Re- 
placement Buying Expected During First 
Quarter—Tomatoes Strongly Held—A Little 
Interest In Standard Alaska Peas—Improved 
Demand For Corn Expected—Firmer Under- 
tone To Beans — Citrus Prices Strengthen 
But Little Activity At The Moment—Fruits 
Remain Stable — Salmon, Shrimp Scarce — 
Tuna Steady—Sardines Continue Weak. 


By “New York Stater”™ 


New York, N. Y., Dec. 26, 1957 


THE SITUATION — To the surprise 
of no one, the trading pace in canned 
foods slowed to a virtual standstill this 
week as the trade cleared the way for 
St. Nick to make his traditional rounds. 
The week was not entirely devoid of de- 
velopments, however, citrus juice prices 
advancing as an aftermath of the severe 
freeze in Florida earlier in the month. 
Traders expect that the coming week 
will be more than normally active as 
distributors place business on goods for 
shipment after the turn of the year to 
build up working inventories a little for 
the first quarter of ’58. 


THE OUTLOOK — Current industry 
reports are that year-end holdings of 
many canned foods in distributing chan- 
nels will be quite light, auguring a fairly 
brisk replacement buying movement dur- 
ing the first three months of 1958. While 
buyers in many instances will wait until 
next month’s meeting of NCA in Atlantic 
City to make volume purchases, it is 
expected that a good volume of fill-in 
business will develop in the interim. 

TOMATOES—Reports from the Tri- 
States note continued strength in toma- 
toes, although new business was rather 
light this week. Standard 1s are held 
from $1.00 upwards, with 303s generally 
held at a minimum of $1.37%. On 2%s, 
canners generally list at $2.12% and up, 
with 10s ranging $7.25-$7.50. Good extra 
standard 303s are being held at $1.55, 
with 21s at $2.50 and 10s at $8.25. 


PEAS—A little interest is being mani- 
fested in standard Alaskas in the east, 
with packers quoting $1.10, with some 
off-grades around $1.00. On extra stand- 
ards, 303s are commanding $1.25. Stand- 
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ard sweets in 303s are held at $1.10, with 
extra standards at $1.25 on pod run and 
$1.40 on 4-sieve, and fancy holding at 
$1.75 for 3-sieve and $1.60 for 4-sieves. 


CORN—Traders look for an upturn in 
canned corn demand with the turn of the 
year. Tri-State canners are holding 
standard crushed at $1.12% to $1.15, 
with extra standard ranging $1.20-$1.25. 
Fancy wholegrain golden is held at a 
minimum of $1.25 on 303s, with extra 
standards at $1.20. 


BEANS—The market is developing a 
firmer undertone, although there is little 
activity reported. Standard cut green 
beans are held at $1.10, with extra stand- 
ards bringing $1.25 on 5-sieve cuts and 
$1.35 on 4-sieves, while fancy 4-sieve cut 
green beans hold at $1.45-$1.50. 


APPLESAUCE — New business in 
sauce remains limited, and the market in 
the east continues quoted at a range of 
$1.30 to $1.35 for fancy 3038s. 


CITRUS—Florida canners have upped 
their prices on canned citrus products as 
a result of freeze damage, but distrib- 
utors, for the moment, remain on the 
sidelines. The normal bullish aspects of 
the freeze losses, they feel, have been 


“tempered to some extent by the carryover 


holdings of canned and frozen citrus 
from last season, as well as the heavy 
crops in prospect before the freeze hit 
the trees. Offerings this week find orange 
juice 2s held at $1.12%%, with 46-ounce at 
$2.50, while blended juice holds at 
$1.07% for 2s and $2.40 for 46-ounce. 
Grapefruit juice is quoted at $1.02% on 
2s and $2.25 on 46-ounce. Grapefruit sec- 
tions, in 303s, have been upped 5 cents to 
a range of $1.75-$1.771%4, with broken 
showing a similar rise to $1.52%. It is 
expected that the potential supply situa- 
tion and a better line on probable prices 
for movement of the bulk of the season’s 
pack will be clarified by mid-January, 
when representative agencies will have 
had a better opportunity to evaluate 
conditions. 


OTHER FRUITS—Reports from Cali- 
fornia and the Northwest note a fairly 
stable undertone prevailing in major 
fruits as the year draws to a close, and 
a better movement is anticipated immedi- 
ately after the turn of the year when 
chains and wholesalers order forward 
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goods under contract for their first quar- 
ter needs. No price changes of major 
significance are reported. 


SALMON —The salmon situation is 
without material change this week. Top 
grades remain in light supply in first 
hands, with current offerings in the spot 
market confined largely to chums. 


SARDINES — There was continued 
easiness ruling in the sardine market in 
Maine. While some canners continue to 
quote quarter keyless at $6.25 per case, 
f.o.b., it was indicated that this price 
could be shaded on a firm bid. Facing 
substantial losses on the season’s opera- 
tions, some packers have withdrawn from 
the market in anticipation of a possibly 
more favorable price level when the trade 
begins to stock for Lenten and summer 
requirements during the coming year. 


TUNA—tThere was a steady undertone 
reported in tuna during the week, but 
business remained dull. West Coast can- 
ners are scheduled to get back into pro- 
duction in early January, after the year- 
end shutdowns. 


SHRIMP—Current reports indicate a 
marked paucity of offerings from Gulf 
canners and the market is in nominal 
position, pricewise. 


CHICAGO MARKET 


Year End Trading Quiet—No Improvement 

In Corn—Tomatoes Slow, Expected To Pick 

Up After January 1—Catsup Continues Firm 

—Beans Not Too Strong—Kraut Sales Good 

—Beets Upset—Citrus Canners Taking It 

Easy On Price Advances—Applesauce Prices 
Expected To Rise. 


By “Midwest” 


Chicago Ill., December 26, 1957. 


THE SITUATION—Trading currently 
consists entirely of the fill in variety 
with little chance that it will change be- 
fore the end of the year and a lot of 
hope that the situation will improve after 
that time. Actually, with trading on the 
quiet side and price changes at a mini- 
mum, citrus has provided the bulk of the 
excitement during the past couple of 
weeks. The freeze in Florida came sud- 
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MARKET NEWS 


denly and canners went off the market 
just about as fast. However, even at this 
date there is still a question mark as to 
how single strength canners will make 
out. In any event, the trade here tried 
to cover quickly but total volume in- 
volved was not too great simply because 
the industry was not interested in selling. 
Otherwise, major vegetable markets are 
unchanged with tomatoes and tomato 
products still very much on the strong 
side and peas and corn just the reverse. 
Kraut remains firm and is selling very 
well. Prices would have probably shown 
further increases except for the weak- 
ness so evident in the case of other com- 
peting vegetable packs. The fruit mar- 
ket is stable and no immediate changes 
are anticipated except the withdrawal of 
special allowances on Cling peaches. the 
end of this month. When that happens 
the price on freestone peaches could 
move higher and the same thing might 
well be true in the case of cocktail. 
Applesauce is showing signs of moving 
to higher levels and any increase cer- 
tainly would be justified on the basis of 
supplies and anticipated demand. RSP 
cherries in shelf sizes are still being 
kicked around but tens are getting short 
and those canners with goods to sell are 
likely to shove prices upward after the 
turn of the year. 


CORN—No improvement on corn and 
even the better canners are having 
trouble getting more than $1.20 or fancy 
corn in 303s with offerings as low as 
$1.15. However, in many cases, the qual- 
ity of such offerings is borderline or may 
even be no better than extra standard. 
Fancy tens are selling at $8.25 although 
some canners are holding at $8.50. Extra 
standard grade is listed at $1.10 to $1.15 
for 303s and $7.50 to $7.75 or tens with 
standard no lower than $1.10 where it 
can be found. It’s a tough year for those 
in the business of processing corn and 
the next pack will find less canners either 
willing or unable to produce another pack 
at least in the Midwest area. 


TOMATOES—Due to current prices on 
tomatoes and the lack of interest in the 
item at this time of the year, sales are at 
a minimum but are expected to pick up 
right after January 1st. Buyers here are 
resigned to the higher prices but are 
buying only as needed at present and in- 
dicate will continue just that way. How- 
ever, such action on their part is not ex- 
pected to make any difference in the 
strength of the market as so little re- 
mains to be sold. Standards are holding 
firm at $1.05 for ones, $2.30 for 2%s, 
$1.50 for 303s and $8.25 for tens. 


TOMATO PRODUCTS—There is not 
much catsup around unsold in the hands 
of independent canners and prices con- 
tinue strong. Fancy grade in 14 oz. 
bottles is held at $1.80 with tens at $11.25 
and higher while extra standard, if it 
can be found, is listed at $1.65 and $10.25. 
Despite the firmness of the market, one 
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of the packers of nationally advertised 
brands has seen fit to make some price 
concessions and this has the situation 
somewhat confused although the overall 
market is not expected to change. Fancy 
tomato juice is still offered at $2.60 for 
46 oz. but most of the industry is firm at 
$2.70 to $2.75. Fancy 2s are held at $1.35 
and there is not much to sell. 


BEANS—tThe bean market may not be 
too strong but this does not include West 
Coast Blue Lakes as canners there have 
strong ideas and they are expected to 
stay that way. Larger sieve sizes con- 
tinue short and the popular choice five 
sieve cuts in tens are now held at $8.05. 
Fancy threes are listed at $10.25 with 
fours at $8.90. Despite price concessions 
out of New York, buyers here are finding 
extra standard cuts in tens, a heavy 
volume item, getting a little bit short 
and prices are firm at $7.75 for five sieve 
and $8.00 for fours. The cheapest stand- 
ard cut green offered here are out of the 
Ozarks at $1.10 for 303s and $6.00 for 
tens with Wisconsin factors holding for 
more money. 


KRAUT—Canners of kraut don’t seem 
to have any complaints to make except 
they would like to get more money due 
to a smaller pack and higher costs. They 
are hampered in this respect by the 
situation on peas, corn and certain other 
items like beets. However, sales are ex- 
cellent and are expected to be stimulated 
even more by the advent of National 
Kraut and Frankfurter Week in Febru- 
ary. There is no shading of firm prices 
of $5.15 on tens, $1.50 on 2%s and $1.10 
on 303s. 


BEETS—The pack was smaller in 
Wisconsin by quite a margin but price 
concessions are still evident. They are 
not general as they depend on the canner 
involved and what he would like te move 
but they are with us just the same. 
Certain lots of whole beets, both in 303s 
and tens, are selling at sharp reductions 
in list prices. Fancy sliced are offered at 
$1.05 for 303s and $5.25 for tens with 
salad sliced going at $1.00 and $4.00. It’s 
an upset market. 


CITRUS—tThe spotlight has been on 
citrus the past week although most of 
industry is now back in the market at 
prices that are not too much higher than 
original opening levels. Concentrators 
advanced prices sharply and quickly with 
single strength canners inclined to limit 
sales and take it easy on price advances. 
The market is now generally at $2.50 for 
46 oz. orange, $2.40 on blended and $2.25 
or grapefruit juice with all orders subject 
to final confirmation. It looks like the 
Midseason crop was hit the hardest so 
the emphasis will be on Volencias which 
are still in the green state. Bidding be- 
tween freezers and canners should be in- 
teresting. 


APPLESAUCE —It’s beginning to look 
like higher prices are in the offing des- 
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pite the reluctance of certain factors to 
get prices up. Based upon the demand 
for sauce between now and another pack 
and the supplies which will be available 
to satisfy that demand, prices could go 
up very easily. The consumption of sauce 
seems to go up every year and if such is 
true again this year supplies may be in- 
sufficient. Most canners are asking $1.35 
for fancy 303s and $7.75 for tens but 
these prices should be hiked to the basis 
of $1.40 right after the first of the year. 


CALIFORNIA MARKET 


Organized December Sales Drive Successful 
— Dry Beans Quiet — Fruit Packs Lighter 
than 1956-——Peaches On The Move—New 
Freight Rates To Affect Pineapple—Salmon 
Slow—Oyster Harvesting Picking Up 
On West Coast. 


By “Berkeley” 


Berkeley, Calif., Dec. 26, 1957. 


THE SITUATION — The organized 
drive by California canners, headed by 
some of the largest firms in the industry, 
to speed up sales and deliveries in De- 
cember,: has proved an unqualified suc- 
cess, with emphasis on the movement of 
cling peaches. Stocks of the letter have 
been reduced to the desired levels with 
most canners, with indications that ship- 
ments will continue good with the begin- 
ning of the new year. Both sales and 
delivery of fruit cocktail have kept up 
well of late, with prices again on the 
firm side. Almost all items in canned 
fruits and vegetables are still to be had 
from first hands, with stocks better bal- 
anced than in many former years. Just 
now, special efforts are being made to 
move spinach, since canning operations 
will be in order in a comparatively short 
time. The same may be said of aspara-— 
gus, specially on all-green on which a 
little shading was done on a few items. 
Movement of canned salmon has beea 
decidedly slow this month. 


DRY BEANS—The dry bean market 
continues rather quiet, with prices lower 
than in recent weeks. Members of the 
trade suggest that this is nothing un- 
usual, handlers in general being unwill- 
ing to make important purchases until 
after the holidays and year-end inven- 
tories. Production of dry beans in Cali- 
fornia in 1957 is estimated at 3,596,000 
ewt., or the smallest since 1942. Last 
year’s production was 4,020,000 ewt. and 
the 10-year average is 4,231,000 cwt. Wet 
weather ‘at harvest time was largely re- 
sponsible for‘the light crop. Late sales 
of U.S. No. 1 small white beans for can- 
ner use have been largely at $8.90 to 
$9.00 per hundred pounds. Pink beans 
have moved at $8.00 to $8.10 and Large 
Limas at $11.00. 
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FRUIT PACKS —Both canners and 
distributors have been giving careful at- 
tention of late to the final audited figures 
of the 1957 packs of cling peaches, fruit 
cocktail, fruits for salad, mixed fruits 
and spiced cling peaches. Approximately, 
but unaudited figures were releasted by 
the Cling Peach Advisory Board early in 
October, but the formal audited report 
was released only recently. On a 24/24 
basis the 1957 packs were: Cling peaches, 
18,483,696 cases; fruit cocktail, 10,637,671 
fruits for salad, 853,778; mixed fruits, 
244,696, and spiced peaches, 476,283. All 
packs of fruits in 1957 were smaller than 
in 1956, with the sole exception of spiced 
peaches. 


PEACHES — The trade in general 
seems well pleased with the manner in 
which cling peaches have been moving of 
late and lists in general seem quite firm 
on the basis of $2.90 for fancy No. 2%s, 
halves, $2.50 for choice and $2.47% for 
standard. Some canners are reporting 
rather improved sales on No. 10s, with 
fancy halves moving at $10.00, choice 
halves at $9.15 and standard halves at 
$9.00. Most of the recent sales have been 
for shipment after the first of the New 
Year. Freestone peaches are much more 
stabilized as to price than earlier in the 
season. Buyers are insistent on good 
grading and for expecially fine fruit are 
willing to pay top prices. Fancy No. 2% 
halves are quoted by some canners at 
$3.20 but some very attractive lots have 
moved at $3.50. Choice halves in this 
size flutter around the $3.00 mark. 


PINEAPPLE — Pineapple and _ pine- 
apple juice are being held in substantial 
quantities as the year comes to an end 
but some mainland distribltors are com- 
mencing to step up shipments somewhat, 
since new and higher freight rates seem 
in sight. The Matson Navigation Com- 
pany, the primary carrier in Pacific 
trade, recently filed new tariffs refiecting 
a nine per cent increase between the 
Pacific Coast and Hawaii. This is to be- 


come effective January 20, 1958, and will 
apply equally to all commodities. A lower 
rate for pineapple products had been pro- 
posed by the steamship company, but 
this was not approved by the Federal 
Maritime Board. Prices remain as they 
have been for several months. 


SALMON—Activity in the canned sal- 
mon market in West Coast distributing 
points during the past week is described 
by canners and wholesalers as having 
reached a low point for the year. No 
price changes are quoted and none are 
expected for the time being. Hand in 
hand with this apathy comes a report of 
the Assistant Secretary of the Interior 
for Fish and Wildlife to the effect that 
the Bristol Bay run of red salmon is ex- 
pected to be very small in 1958 and that 
it may be necessary to prohibit fishing 
entirely there. The pack of salmon in 
British Columbia or 1957 totaled 1,443, 
267 cases, or the largest pack made since 
1954. The Output of Sockeye salmon 
amounted to but 227,436 cases, however, 
the smallest in years. 


OYSTERS—The oyster industry of 
California is staging a comeback, follow- 
ing a decline that has lasted almost 50 
years. The revival is due to development 
of tastier Pacific oysters, the use of 
mechanical equipment for harvesting 
them and a revision of State regulations. 
California production reached 6,000,000 
pounds this year, compared to 166,000 


CANNERS AND BROKERS—You 
can greatly assist us in keeping our 
“Canned Food Prices” page correct 
if you will put us on your mailing 
list to receive your price quotations 
as issued. THE CANNING TRADE, 
20 S. Gay Street, Baltimore 2, 
Maryland. 


pounds in 1948. The Coast Oyster Com- 
pany at Eureka and the El Morro Oyster 
Co. at Morro Bay have taken the lead in 
expanding operations. The former con- 
cern operates a cannery at Eureka. 


1957 PACK OF PEACHES 


The 1957 pack of Canned Peaches 
totaled 28,135,788 actual cases compared 
with the 1956 pack of 32,364,033 cases, 
according to a report by the NCA Divi- 
sion of Statistics. 


On the basis of standard cases of 
24/214’s, the 1957 pack amounted to 23,- 
877,130 cases compared with the 1956 
pack of 27,896,811 cases. 


State 1956 1957 
(Actual Cases) 


Michigan 385,692 433,011 
Southeast 158,871 469,255 
Washington & Oreon.......... 1,421,455 371,162 
California, total 29,980,588 26,697,931 
24,761,275 21,934,597 
Elberta 1,857,042 4,515,405 
Other free ........ 362,271 247,929 


1957 PACK OF CANNED FIGS 


The 1957 pack of Canned Figs in Cali- 
fornia totaled 727,134 actual cases com- 
pared with the 1956 pack of 925,042 
cases, according to a report compiled by 
the Canners League of California and 
republished by, the NCA Division of 
Statistics. 


STOCKS AND SHIPMENTS 

Compiled by NCA Division of Statistics 
December 18, 1957 

CANNED RED PITTED CHERRIES 


Carryover, $54,613 200,845 
2,748,671 3,604,022 
Shipments During; November 186,561 201,228 
Ship., July 1 to Dee. 1............ 1,518,939 1,982,608 
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broker breakfast. 


THE CANNING TRADE 


New label for Coastal Foods line of Phillips Ssups and other 
produc's was exposed for the first time at the National Food 
Brokers Convention in Chicago on December 16th. S. M. Ken- 
nedy, president of Consolidated Foods Corp., parent organization 
of Coastal, and James E. Glover, Coastal’s Executive Vice Presi- 
dent and General Manager made the presentation at a special 


December 30, 1957 
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(Spot prices per dozen F.O.B. cannery 
unless otherwise specified.) 


ASPARAGUS 

Calif., Fey., All Gr., No. 300 
Colossal 3.35 
Mammoth 3.30 
Large 3.30 
Med.-Small 3.20 

Gr. Tip & Wh. Colossal................ 2.80 
Large 2.75 
Med.-Small 2.70 

Tri-St. Fey., All Gr. No. 2 
Colossal 4.65 
Mammoth 4.60 
Large 4.50 
Medium 4.35 


Mid-W., Fey., All Gr., Cuts & Tips 


No. 8 0z 


No. 1 Pic 
No. 300 2.40 
BEANS, SrrincLess, GrEEN 
MARYLAND 
Fey., Fr. Style, 8 oz. +01 05 
5-1.75 
No. 10 9.00 
Fey. Cut, Gr. No. 308.......... 1.40-1.50 
8.75-9. 00 
1.25-1.35 
No. 10 7.25 
Std., Cut, Gr., No. 303.......... 1.10-1.15 
No. 10 6.50 
Ex. Std., Wax, No. 303........1.40-1.45 
Std. 1.20-1.25 
New York & Pa. 
Gr. Wh., Fey., 3 sv., No. 303......2.10 
No. 10 11.25 
Cut, Fey., No. 1.40-1.55 
No. 9.00-9.50 
Ex. Std., Cut, No. 303.......... 1,20-1.30 
No. 10 7.15-8.00 
10 6.50-6.75 
en. Fr. Style, No. 303........1.70-1.75 
No. 9.25 
Wax, Fev. Wh. 3 sv., No. 3038....2.20 
No 11.75 
Cut, 3 No. 303... -1.5021.75 
No. 10 8.75-9.5 
Ex. Std. Cut, No. 303..........1.50-1.60 
7.75-8.50 
Std. "Cut, No. 303 1.40 
6.75-7.50 
Min-Wesr 
Gr., Wh., Fey., No. 308........ 1.90-2.25 
No. 10 11.50 
Fey., Cut, No. 1.50-1.55 
No. 10 8.50-9.00 
Ex. Std., 1.25-1.30 
No. 10 7.75-8.00 
Std., Cut, No. 303 1.10-1.15 
.00-6.25 
Wax, Fey. Cut, 3 sv., 
1.35-1.50 
No. 10 8.25-8.50 
No. 8.00 
“std, 1.30- 55 
7.75 
EST 
10.25 
ED ‘Std, 5 sv., No. 308........ 1.40-1.50 
8.05-8.10 
No. 10 7.75-7.85 
Foy., Cut, Gr., No. 1.50 
No. lv 8.00 
Ex. Std., No. 303 1.35 
o. 10 7.00-7.50 
Std., No. 303 1.2 
o. 10 6.75 
TEXAS 
No. 9.50 
Ex. Std, Cut Gr., No. 303.......... 
No. 10 
No. 10 6.25 
OZARKS 
Std., Cut, Gr., No, 
No. 10 6.00 
BEANS, LIMA 
East 
Fey., Tiny Gr., No. 303........ 2.40-2.60 
No. 10 13.75 
2.00-2.10 
12.00-12.25 
No. 303.. 7521.95 
10. 25-10.75 
Sta., Gr. BOB 1.35 
West 
Fey., Gr., No. 303........ 2.25-2.40 
No 
Small Ne. 3038 1.85 
1.65 
o. 10 —- 
BEETS 
Md., Cut, Diced, 
No. 3 -90- .95 


Fey., Sliced, No. 303.......... 1.00-1.10 
Midwest, Fey., 8 oz... .824%4- .85 
1.00-1.05 
10 5.25-5.75 

90 
o. 10 4.00-4.75 


CARROTS 
East, Fey., Diced, No. 303... 
No. 10 


M id- West, Fancy, Diced, 


-1.15-1.20 
6.00 


1.05 
5.25 
Sliced, No. 1.25 
No. 7.00 
CORN 
East 
W.K. & C.S. Golden 
1.30-1.60 
No. 10 8.50-9.00 
Ex. 1.20-1.40 
No. 8.25-8.50 
Std., No. 308... 
No. 10 7.00 
Shoepeg, Fey., No. 308........1.50-1.70 
No. 10 8.50-9.50 
MipWEST 
W.K., C.S., Gold., Fey., 
1.15-1.25 
No, 10 8.25-8.50 
7.50-7.75 
Std., No .303 1.10 


No. 10 
W.K. & C.S. Co. Gent. 


303 1.50-1.55 
8.75 
No. 8.25 
Std., Ne. 303 1.20 
No. lv 7.50 
PEAS 
“Kast ALASKAS 
Fey., 1 8 1.75 
1 sv., No. 303 2.75 
2 sv., 8 oz. 
2 sv., No. 303 
2 sv., No. 10 
3 sv., No. 303 
3 sv., No. 10 
Ex. Std., 2 sv., No 
3 sv., 1.50-1.60 
No. 10 
4 sv., No. 
Std., 3 sv., +“ 
4 sv., No. 
No. 10 
Pod Run, 1.00-1.10 
wast Sweets 
Fey., Pod Run, No. 303........ 1. ae. 55 
No. 10 9.00 
Ex. NO. 1.20-1.40 
No. 8.00-8.50 
Std., Ne BOB 1.10-1.15 
No. 10 7.25-7.50 
Mipwest ALASKAS 
Bay., 1 8 1.70 
2 sv., No. 303 2.00 
2 sv., No. 10 12.25 
3 sv., No, 303 1.60 


3 sv., No. 10 8.50 


Mip-West SWEETS 


) 
25 


No. 10 50 
Ex. Std., NO. 22 2%, 
4 sv., ‘No. ‘To 
Unger aded, No. 303 
No. 10 
Std., No. 303 1.10 
No. 1 7.00-7.25 
Fey., No. 2%........ 1.40-1.50 
10 5.00-5.25 
5.50-5.60 
SAU ott UT 
Fey., No. 308........ 1.10-1.15 
1.50-1.65 
Ne. 5.15-5.55 
No. 10 5.40 
SPINACH 
Tr i-State, Fey., No. 303....1. 45-1. ATM 
No. 2% 00-2.10 


CANNED FOOD PRICES 


No. 10 6.50-6.75 
Ne 10 5.7% 
Calif., Fey., No. 806 
No 2% 1.50 
No. 10 
SWEET POTATOES 
No. 3, 
No. 2%, 
9.50-10.50 
TOMATOES 
Tri-STATES ( 
Ex. Std., No. 303... 1.55-1.65 
No. 2%, 
No. 10 


. 30) 
No. 2% 
No. 10 
Fla., Std., No. 303 1.35 
0. 2% 1.90-2.00 
o. 10 7 
Mid-West, Iey., No. 
o. 303 2.10 
No. 2% 2.90-3.10 


Calif., Fey., S.P., No. 303....1. 80 
No. a 2.75 
9.75-10. 

Std., No. 303 1.3 
No. 2% 2 00 
No. 10. 7.25 

Ozarks, Std., No. 1.35 
No. 10 7.00 

Texas, No. 1.35 
No. 10 7.00 

TOMATO CATSUP 

Calif., bi 14 oz. 1.70 
No. 9.50 

No 10.80 + 

TOMATO PASTE (Per Case) 
Calif, Fey., 96/6 
0. 10 (per doz.) 30%... 13.50 

Mid West 
No. 10 (per doz.) 26%... 11.25 
No. 10 (per doz.) 30% ....-cc000 13.00 


TOMATO PUREE 


Calif., Fey., 1.06, No. 303..1.45-1.50 
No. 10 6.50 
Fey., 1.045, 
1.10-1.15 
9.00 
Mae 1.045, No. 1........ 1.05-1.10 
No. 6.50-7.00 
FRUITS 
APPLE SAUCE 
East, Fey., No. 
No. 10 7.25-7.75 
Std., No. 303 1.20 
No. 10 — 
Calif. 
No. 303, Fey. 1.4 
No. 0 8.50 
Choice, No. 303 1.20 
No. 8.00 
APPLES (East) 
APRICOTS (Nominal) 
Halves, Fey., No. 3.721% 
No. 10 12.90 
2% 3.07% 
No. 11.00 
Std., No. 2.72% 
No. 10 
Fey., Wh. Peeled, No. 2%........ 3. it 
No. 
CHERRIES 
R.S.P., Water, 
No. 303 (MOM.) 1.85-1.90 
No. 10 (nom.)....... ..10.75-11.00 
No. 16.15 
No. 10 14.85 
COCKTAIL 
oO. 3.35-3.50 
12.25 
Choice, No. 303 ..2.10 
No. 3.20-3.30 
No. io” 11.50-11.60 


GRAPEFRUIT 
Fla., Fey., No. 308....... 
Ch. Citrus Salad, 

No. 303 

PEACHES 
Calif, Cling Fey., 

No. 303 2.20 


No. 2% 2.90 

No. 10.00 
Choice, 1. 71% 

No. 

No. ry 

Std., No. 303 1.70 

No. 11.50 

Choice, Ne 2.90-3.00 
No. 10 10.50 

PEARS 

Fey., No. 303 2.45 
No. 2% 3.70 
No. 10 13.50 

Choice, No. 303 2.15 
No. 2% 3.25 

o. 10 12.25 

Std., No. 303 1.95 
No. 2% 2.85-2.95 
No. 10 11.00 

PINEAPPLE 

Hawaiian, Fey., Sl., No. 2............ 2.95 
No. 2% 3.45 
No. 10 13.00 

Crushed, No. 2 2.40 
No. 2% 2.95 
No. 10 9.60 

Choice, Sl, No. 2 2.40 
No. 2% 2.85 
No. 10 12.00 

Std., Half Slices, No. 2..........000 2.25 
No. 2% 2.70 
No. 10 10.80 

PLUMS, PURPLE 

1.60 
No. 2 te 2.35 
No. 7.75 

Choice, No: 303 1.50 
No. 2% 2.00 
No. 10 6.75 

STRAWBERRIES (Frozen) 

30 Ib., 13 or better per Ib. 
16- .17 
Northwest . . 16- 17 
-19- .191%4 

10 oz., Northwest (per doz.) 

1.75-1.90 

B 1.60-1.70 
JUICES 
APPLE 

2.00 
46 oz. tin 2.70 

Calif., 46 oz. 2.30 


CITRUS, BLENDED 
Fla., No. 2 


46 oz. 
GRAPEFRUIT 
Fla., No. 2 1.02% 
2.25 
ORANGE 
1.12% 
46 oz. 2.50 
© 
12 oz. 3.71 
9.90 
PINEAPPLE 
Hawaiian, Fey., No. 1.07% 
46 oz. 2.20 
TOMATO 
46 oz. 2.60-2.75 
No. 10 
Mid-West, Fey., No. 2.......... 1.35-1.40 
46 oz. 2.70-2.75 
46 oz. 2.50 
No. 10 4.90 
FISH 
SALMON—PEr 48 CANS 
Alaska, Red, 33.00-34.00 
21.00-23.00 
Med., Red, No. 1T.............. 27.00-28.00 
15.00-16.00 
P.S. Sockeye, 4’s 23.00 
Pink, Tall, No. 1 23.00-24.00 
13 
11. 00 


SARDINES—Per Case 


Calif., Ovals, No. 1.. 
No. 1 T, Nat. 
Maine. % Oil Key 
Oil Key 8.75 
SHRIMP—Reg. Pack 5 oz. 
Jumbo 
Large 6.00-6.10 
Medium 5.25-5.35 
Small 4.65-4.75 
Tiny 
Broken 4.00-4.10 
CUNA—PErR CASE 
Fey., White Meat, 14’s...... 11.75-15.25 
Fey., Light Meat, 14’s...... 5 
Chunks 00-14.75 
Grated 7.50 


= 
Std., No. 1 “1.05 
EX. No. 25 
= 
4 sv., No. 
4 8V., NO. 050 
B 8V., NO. 10 D0 


RATES, per insertion—straight reading, no display—one to 
three insertions, per line 60c, four or more consecutive insertions 
without change, per line 50c, minimum charge per ad $1.00. 
Forms close Wednesday noon. 


Address all numbered Ads: The Canning Trade, 20 S. Gay Street. 
Baltimore 2, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, Plain- 
view (West) Texas. 


We manufacture complete lines of food processing machinery 
for canned, frozen and fresh packed products. Wire us regard- 
ing your requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


CHECK WITH CUYLER CORPORATION before you buy 
new, used or rebuilt food processing machinery. We carry one 
of the largest warehouse stocks of rebuilt and guaranteed equip- 
ment in the industry. Write for our 40 page catalogue for the 
most complete list of offerings ever compiled. No obligation. 
Satisfaction guaranteed. Our services include complete plant 
layout, engineering service, appraisals, auctions, liquidations, 
plants purchased and dismantled. Profit from our experience in 
serving the food processing industry since 1912. Otto W. Cuyler 
Corporation, Webster, N. Y. 


WHEN IN NEED of one machine or a complete line of ma- 
chinery, always see: Food Processing Equipment Co., Kalamazoo, 
Mich. 


FOR SALE—Robins Slat Type Rotary Washer; 1—16’ x 36” 
wide Inspection and Trimming Table; CRCO Model CB-6 Chop- 
per Pump; 1 FMC Model 35 Juice Extractor; Selectric Vibrating 
Screen; Stainless Steel Holding Tank with Float, size 48” x 36” x 
20”; CRCO 20’ length Juice Pasteurizer, five section unit; 1 
Ayars 12-valve Juice Filler; FMC 46 oz. Boxer; FMC 303’s 
Boxer; Hume Pea Harvesters; 15’ Rotary Blancher; 16’ length 
Picking Table; 1 Spiral Rod Washer; Gravity Can Conveyor; 
Robins Skin Pump; Niagara Tomato Washer; Haynie Tomato 
Scalder; Hershey Double Row Tomato Transplanters. For in- 
spection or sale of above contact: W. T. Howeth, P. O. Box 333, 
Narberth, Pa. Phone: MOhawk 4-2240. 


FOR SALE—3000 gal. vertical stainless steel Vacuum Tank 
with coils; Lee 100 gal. stainless steel Kettle with double motion 
agitator; Fitzpatrick Comminuting Machines Models D & F. 
Perry Equipment Corp., 1402 N. 6th St., Philadelphia 22, Pa. 


FOR SALE—1 Model 10-2 Full Can Unscrambler manufac- 
tured by Shuttleworth Machinery Corp., purchased May, 1955. 
Owatonna Canning Co., Owatonna, Minn. 


FOR SALE—1 Tuc Flotation Washer, Double, motor-driven, 
Model WW; 1 Tue Rod-Shaker, Double, motor-driven, Model 
MSH; 1 Tuc Rod-Shaker, standard model A.P.R., motor-driven. 
Ser. Nos. available upon request. Owatonna Canning Co., Owa- 
tonna, Minn. 


FOR SALE—A complete Four Model F Snipper Bean Line in 
excellent condition. Turner Company Cannery, 605 Ringgold St., 
Brownsville, Tex. 
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WANTED and FOR SALE 


WANTED—MACHINERY 


WANTED—To buy a 500 gal. Vacuum Pan. Turner Company 
Cannery, 605 Ringgold St., Brownsville, Tex. 


WANTED — Continuous Belt Type Cooker-Cooler. All steel 
construction. Please state size, capacity and age. Adv. 57273, 
The Canning Trade. 


PROFESSIONAL SERVICES 


WISCONSIN ALUMNI RESEARCH FOUNDATION—Fla- 
vor Evaluation with trained or consumer panels. Services in 
biochemistry, nutrition, food technology, microbiology, food in- 
spection and analysis, toxicology and insecticide testing. Write 
for price schedule. P. O. Box 2217, Madison 1, Wis. 


LABORATORY SERVICES—Food Analysis, Sensory Panel 
Tests, Vitamin Assays, Stability Studies, Toxicology, Legal Tes- 
timony, Microbiology, Food and Drug Administration Matters. 
Harris Laboratories, 816 “P” St., Lincoln 8, Nebr. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Ill. Tel. CHesapeake 3-4660. 


Will pay cash for carload or less of canned goods any size, 
new, odd lots, rough ups and dents accepted (no swells). Bill 
Mull, P.O. Box 984, Kannapolis, N. C. 


PRINTED SUPPLIES—Let us supply your printing needs; 
Field, Factory and Office Forms; Booklets, Letterheards, Station- 
ery, Sales and Grower Contracts. Offset or letterpress. The 
Canning Trade, Printing Division, 20 S. Gay St., Baltimore 2, 
Md. Phone: PLaza 2-2698. 


WANTED—Offerings, Production Damaged, Surplus, any bar- 
gain food merchandise. Ken Evans, 1350 Division St., Detroit 7, 


Mich. 
Complete Can Handling 


Shuttleworth Retort to Labeler 


ONE MAN OPERATION 


% BIG LABOR SAVINGS 


% ADJUSTABLE 202 - 404 
INCLUSIVE 


% VERY GENTLE 
PORTABLE 


For Complete Information by canners 
Write or Phone 190 for canners 


SHUTTLEWORTH MACHINERY CORP. 
WARREN, INDIANA 


Designed 


THE CANNING TRADE 
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1957 


: 

7 
4 
| 
| 
| 
" 
| 
vee 

y 
i 
y 
_ | 
j 
gts 


SMILE AWHILE 


There is a saving grace in a sense of humor ae 
Contributions Weleomed 


With tickets being so much sought after for “My . | Sew LL- PPEAL _ 


Fair Lady” it seemed odd that there was this vacant 
seat. Leaning across the vacant seat, the occupant on 
the one side asked the lady on the other side if she 
happened to know why this seat was vacant. 

“Oh yes,” she replied, “My husband and I sent in for 
these tickets eight months ago, but unfortunately my 
husband passed away.” 

“I’m so sorry to hear that,” replied the lady, “But 
couldn’t one of your relatives have used the tickets?” 

“Oh no,” said the widow, “They’re all at the funeral.” 


Then there was the bowlegged cowgirl who had a 
hard time keeping her calves together. 


An intensely devoted golfer was playing in a four- p ~ 
some when a funeral procession went down the street 


bordering the course. The ardent golfer paused for a LITHOGRAPH CO BRIDGETON, N. J. 


moment with his cap across his breast and head bowed. 
“That was a mighty nice gesture,” remarked one of 
his companions, “somebody you know?” 
“Yes,” sadly replied the ardent golfer, “A grand gal 
. next month would have been our 25th anniversary.” 


One way to keep a man’s feet on the ground is to put a 
heavy responsibility on his shoulders. 


The president of a company is a man who is early ‘ eS EQUIPMEN T a Z 


when you are late and late when you are early. 


If you want to test your memory try to remember what e ° P 
you were worrying about one year ago today. For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


IT’S So Easy To Place HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
A Classified Ad. CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
or Phone PLaza 2-2698 AND ACCESSORY EQUIPMENT. 
THE CANNING TRADE UNITED COMPANY 
20 S. GAY STREET, BALTIMORE 2, MD. EEGTMINGTER AD 


THE CANNING TRADE December 30,-19577™ 15 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 

. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Food Machy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Food Machy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 


Food Machy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 


Food Machy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MACHINERY. 


Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, 

Geo. J. Olney, Westernville, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Food Machy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
Geo. J. Olney, Westernville, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 


Berlin Chapman Company, Berlin, Wis. 
A. K. Robins & Co., Inc.. Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


COOKERS, Continuous, Agitating. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ml. 
Edw. ra Sons Co., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details. 


COOLERS, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 


Edw. Renneburg & Sons Co., Baltimore, Md. 


A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATE UNLOADERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Shuttleworth Machinery Corp., Warren, Ind. 


CUTTERS OR CHOPPERS. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 


Food Machy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Food Machy, & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Food Machy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PEELING MACHINES, Vegetable. 
Food Machy. & Chem. Corp., Hoopeston, III. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md 
Scott Viner Co., Columbus, Ohio. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
Edw. Renneburg & Sons Co., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AN SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Geo. J. Olney, Westernville, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 
Edw. Renneburg & Sons Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
Edw. Renneburg & Sons Co., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


UNSCRAMBLERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Shuttleworth Machinery Corp., Warren, Ind. 


VACUUM PANS. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Food-Machy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, ‘ 
Geo. J. Olney, Westernville, N. Y. 
Edw. Renneburg & Sons Co., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, 3 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


CORN CANNING MACHINERY 


COMMINUTING MACHINES. 


Food Machy. & Chem. Corp., Hoopeston, IIl. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Machy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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CORN SHAKERS. 
Berlin Chapman ag my Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


HARVESTERS. 
Food Machy. & Chem. Corp., Hoopeston, IIl. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN WASHERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. I. 
Geo. J. Olney, Westernville, N. Y. ; 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Feod Mchy. & Chem. Corp., Hoopeston, III. 


Edw. Renneburg & Sons Co., Baltimore, Md. 


A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. —— Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
A. T. Ferrell & Co., Saginaw, Mich. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co.. Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


VINER APRONS. 


F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
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WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
Geo. J. Olney, Westernville, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 


Food Mchy. & Chem. Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Food Mchy. & Chem. Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Food bay & Chem. Corp., Hoopeston, III. 
a 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md 


KETTLES. 
Food Mchy. & Chem. ., Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Food Mchy. & Chem. Corp., Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WHERE TO BUY 


GENERAL SUPPLIES 


BASKETS. 
Planters Manufacturing Co., Portsmouth, Va. 


Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula. 
A Complete Course in Canning. 
Canning Trade Almanac, Baltimore, Md. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Industrial Container Corp., Baltimore, Md. 


CANS, Tin, All Kinds. 


American Can Co., New York City. 
Continental Can Co., New York City. 


Crown Cork & Seal Co., Inc., Can Div., Phila., Pa. 


Heekin Can Co., Cincinnati, Ohio. 
National Can Corp., Chicago, III. 


FLAVOR ENHANCERS. 
Ac’cent International, Chicago, Il. 


HARVESTING EQUIPMENT. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Company, Mendota, Il. 
INSECTICIDES AND FUNGICIDES. 
Chemical Insecticide Corp., Brooklyn, N. Y. 


duPont, Grassnelli Chem. Div., Wilmington, De 
Niagara Chemical Div. FMC, Middleport, N. Y. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago. 


JUICE SEPARATORS. 
Dorr-Oliver, Inc., Stamford, Conn. 
LABELS 


Gamse Litho. Co., Baltimore, Md. 
Piedmont Label Co., Bedford, Va. 
Price Bro. Lithograph Co., Bridgeton, N. J. 


LABORATORY EQUIPMENT. 


Metalab Equipment Co., Long Island, N. Y. 
Carl Zeiss, Inc., New York, N. Y. 


1. 


LABORATORIES, for Analysis of Foods, Etc. 


American Can Co., New York City. ‘ 
Continental Can Co., New York City. 
National Canners Assn., Washington, D. C. 


SEASONINGS. 


Baltimore Spice Company, Baltimore, Md. 
Dodge & Olcott, Inc., New York, N. Y. 
Wm. J. Stange Co., Chicago, Ill. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 


Ferry-Morse Seed Co., Detroit, Mich. 

Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

Francis C. Stokes Co., Vincentown, N. J. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 
SEED TREATMENT. 

Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 
SPRAY NOZZLES. 

Spray Engineering Co., Somerville, Mass. 
SUGAR. 

Corn Products Sales Co., New York, N. Y. 


sw EETENERS (Dietetic). 


Du Pont, Grasselli Chemi Div., Wilmington, Del 


VITAMINS. 


Hoffmann-LaRoche Inc., Nutley, N. J. 
Chas. Pfizer & Co., Brooklyn, N. Y. 


WAREHOUSING. 


Douglas-Guardian Whse. Corp., New Orleans. 


St. Louis Terminal Whse. Co., St. Louis, Mo. 
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PROMOTION 


HUGE CAR AWARD IN 
DOLE JINGLE CONTEST 


Some lucky person will be awarded not 
one, not two, but a whole family of five 
Ford cars as the grand prize winner of 
Dole Hawaiian Pineapple Co.’s big jingle 
contest breaking coast-to-coast on Feb- 
ruary 1, it has been announced by Hal 
W. Chase, Dole marketing director. 


The first promotion of this type ever 
sponsored by Dole, the contest will award 
the grand prize winner a Lincoln Conti- 
nental, Edsel, Mercury, Ford and Thun- 
derbird — all going to a single winner. 
The winner may alternately take any two 
of the cars and $7,500 of $15,000 cash in 
lieu of the cars. 

Dole will also award three second 
prizes of $1,000 down payment on any 
Ford Motor Company cars or $1,000 cash, 
and 250 third prizes of $100 down pay- 
ment on any Ford car or $100 cash. 

Contest entrants simply complete a 
two-line jingle starting: “Dole Pineapple 
Chunks. .. .”, and mail their entry with 
the label from any Dole pineapple prod- 
uct or Dole fruit cocktail. 


If the grand prize winner submits a 
label from Dole pineapple chunks with 
his entry he will receive an additional 
bonus of $2,500 cash. 

Grocers, too, will participate in the 
contest, Mr. Chase announced. The grocer 
whose customer wins the grand prize will 
receive a two-week, all-expense luxury 
vacation for two in Hawaii. Grocers 
whose customers win the three second 
prizes will have a one-week, all-expense 
luxury vacation for two anywhere in the 
United States. Valuable merchandise 
prizes will go to grocers whose customers 
win the 250 third prizes. 

Dole is backing the contest with an 
aggressive advertising and promotion 
program. Full-color, big-space advertise- 
ments will run during February and 
March in the Puck, Metro and independ- 
ent Sunday comic sections, plus full-page 
color ads in Family Circle, Every- 
woman’s, Western Family and Woman’s 
day magazines. Attention-getting  in- 
store display material will include 
banners, pennants, posters, stack cards 
and entry blank dispensers. The contest 
runs from February 1 to April 15. 


PEAR GINGER CAKE 


For the third consecutive year, the 
Pacific Coast Canned Pear Service and 
Pillsbury Mills will co-operate on a pro- 
motion made with the products of the two 
organizations. The 1958 joint program 
calls for an encore for “Pear Ginger 
Cake,” so successfully promoted collec- 
tively last year. 

“Pear Ginger Cake” is described to 
consumers as “an upside-down ginger- 
bread you make with canned pears.” It 
uses Pillsbury Gingerbread Mix and can- 
ned Bartlett Pears. 
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The coming 1958 program centers 
around intensive merchandising activity 
in all major metropolitan markets, timed 
to a climax in April, date of the annual 
“Pearadise-in-April” program. As_ the 
Pear Service represents all brands of 
pears, the Pillsbury tie-in may be with 
national brand, packer brand, or private 
label. 


“Pear Ginger Cake” store display ma- 
terial is available to dealers from Pacific 
Coast Canned Pear Service, 11 South 
Seventh Avenue, Yakima, Washington; 
or from Pillsbury sales offices. 


RED CHERRY PARTY 
STRICKEN BY STRIKE 


To demonstrate the many uses of the 
Red Cherry, Dudley - Anderson - Yutzy, 
public relations counsel for the National 
Red Cherry Institute, had scheduled a 
party for the press on December 10 at 
the Cherry Lane Restaurant in Down- 
town New York. The party, however, had 
to be called off because of the complete 
transportation tie-up caused by the sub- 
way strike. Only person able to make the 
party was Mrs. Frances Hapgood of the 
Portland, Maine, Press Herald. DAY, 
therefore, put on a display of the 10 pre- 
pared recipes, in their offices for the 
benefit of Mrs. Hapgood. 


All was not lost, however, since the 
Asscciated Press picked up the story be- 
moaning the fate of the party and the 
save by DAY, which got enthusiastic in- 
terest from newspaper editors through- 
out the land and to the benefit of red 
cherries. 


The first food item in a decade to be 
adapted to aerosol packaging has been de- 
signed to appeal to the man of the family! 
To illustrate this point, a saucy chef 
adorns the new cylindrical can of Barbe- 
cue Sauce just introduced by Andersen 
Foods, Inc., a division of Heublein, Inc. 
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PEA PROMOTION PROGRESS 


The U.S. Department of Agriculture is 
cooperating in the drive to increase the 
consumption of processed peas, and will 
help focus consumer attention on canned 
and frozen peas in material and releases 
for food page editors, periodicals and 
radio and television women’s program 
directors through its “Plentiful Foods” 
program, spearheaded by the Food Indus- 
tries Branch of the Agricultural Market- 
ing Services, Food Distribution Division. 
Using the slogan “Peas on Parade”, the 
promotion campaign will be concentrated 
in the month of February. 

Wisconsin Canners Association, Mil- 
waukee Food Brokers Association, and 
the Wisconsin Farm Bureau Federation 
will tie-in with this promotion with a 
luncheon to be held at the Schroeder 
Hotel at noon on Tuesday, January 14. 
Representatives of wholesale grocers, 
chains, and other large food distributors 
in the Milwaukee area will be invited as 
guests of the sponsoring organizations, 
as well as newspaper, radio and televi- 
sion food editors. Canners and distrib- 
utors have been invited to supply store 
display material for canned peas to be 
posted on the walls of the luncheon room. 

The Wisconsin Canners Association, in 
cooperation of the Food Distribution 
Division of the U. S. Department of 
Agriculture, is preparing canned pea 
recipe sheets for use in Milwaukee stores, 
which will be available at the luncheon. 

A similar luncheon for the Chicago 
area is being planned by the Chicago 
Food Brokers Association in cooperation 
with the Chicago office of USDA, Food 
Distribution Division. 1,300,000 recipe 
sheets will be prepared for approximate- 
ly 750,000 distribution in Chicago, 250,- 
000 in Milwaukee, and 300,000 for St. 
Louis. 


FOOD DISPLAY 
CONTEST WINNER 


Angelo Ghircee, manager of Grand 
Union’s Fairlawn, New Jersey, store No. 
3100, won first prize of $50 in a nation- 
wide canned foods display contest for re- 
taiers, brokers, canners, and canners’ 
salesmen. 

The contest was part of a canned foods 
promotional tie-in between the National 
Canners Association and the “American 
Weekly” magazine, which was launched 
in the September 22 issue of “American 
Weekly” with a full color page Ad en- 
titled “At the Flick of a Can Opener— 
Glamourous Dinners”. The Ad offered an 
array of 25 canned foods items eligible 
for contest display during the period 
September 18 to October 1. 

Mr. Ghircee took first prize with an 
imaginative gondola-end display of to- 
matoes, tomato sauce, evaporated milk, 
consomme, green beans, and sliced 
peaches, all of which were included in the 
items eligible for the display. 

A second prize of $25 went to Gilbert 
Weiss, operator of Weiss Supermarket, 
St. Louis. There were 15 awards of $10 
each as third prizes. 
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